Didi Bangbang

Haikun

e Chinese-Korean co-production
104 episodes* 11 minutes

e Haikun created and carried out the overall
China marketing and licensing strategy for
this brand

\_ * Wrote the licensing handbook and trained
and managed the licensing team

* Range of licensed products includes toys,
stationary, books, promotional products
and consumer products

&’" o Broadcaston:
e China’s national broadcaster CCTV

* Provincial and municipal broadcasters in
China

e Several VoD platforms including Tencent
Video, Youku, iQlYIl, LeTV and Sohu

e All China Southern Airlines domestic and
international flights
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Flower Spirits w

Haikun

e Haikun carried out the whole process for the
development of this brand including concept, design and
strategy

* Animated short film broadcast on:
* Chinese national broadcaster CCTV
* Provincial and municipal broadcasters in China

e Several VoD platforms including Youku, iQlYI, LeTV, Mango TV
and Sohu
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Haikun

QQ.com merchandise for them.

‘§ ﬁgiﬁ@ * Wrote Tencent’s game licensing hand book and designed
=

* Created animation toys marketing strategies for Disney, Warner
Brothers, DreamWorks, Hasbro, Mattel, Lego, Chicco, Silverlit
Toys, Alpha Animation and Culture (Honk Kong) Company,
among others.




&) BT

\a® QQ.COmMm

7B R ¥

. BT BB B S A A R T A R

'ﬁ?%?&ﬂﬁﬂ&hi%%%*

42
ERE.
ST

A

XI5 E TR

ey, BT BZE. R, 55, 85, &
X

*%ﬁﬁ BkSF

| [N 5h—

2Bt AR




